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Interview with the President
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A4

Q4we can balance demand and supply. Even if we cannot 
ultimately avoid cost competition, our policy is to 
concentrate on areas where we can compete on 
functionality.

Next, let’s look at the power cable market, which 
constitutes the other pillar of the transmission 
infrastructure business. Global demand appears to 
be stable and the market has a remarkably steady 
undertone. There are two aspects of power 
infrastructure: replacement demand from advanced 
countries and infrastructure development demand 
from developing countries. We expect investments to 
continue over the next thirty to forty years, and we 
recognize this area as a target for concerted effort.

With respect to replacement demand from 
advanced countries, as demand grows for highly 
efficient transmission technology from an environmental 











The Furukawa Electric Group defines compliance as not only compliance with laws but also 
behavior in line with the values and ethics required for a company as a constituent member of 
society as well as for individual employees.

We make sure that every employee becomes familiar with the Furukawa Electric Group 
Action Guidelines, which define our basic stance on compliance, and we promote compliance 
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The Furukawa Electric Group established the Involvement with Local Communities in May 
2008.

In the past, we have undertaken various social contribution activities rooted in the local 
community and we intend to further strengthen these efforts to fulfill our responsibility as a 
member of society through activities centered on nurturing the next generation, promoting 
sports and culture and coexisting with the local community.

Relationship with Society and Local Communities

The Furukawa Electric Group seeks to carry forward and strengthen the bonds it has 
cultivated with society over the past century to pass on an even brighter future for generations 
to come by contributing to society through business activities as well as by undertaking 
steady, consistent social contribution activities centered on nurturing the next generation, 
promoting sports and culture and coexisting with the local community.

Furukawa Electric Group’s Basic Policy on Social Contribution Activities

Commercial lead batteries for automobiles
(The Furukawa Battery Co., Ltd.)
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(4) In mass-produced wavelength tunable laser modules, we 
paved the way for commercialization and began expanding 
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Future Outlook

expectations due to changes in international politics and 
market trends. We may not be able to sufficiently reflect such 
substantial price fluctuations onto our sales prices, or we may 
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